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Job Dissatisfaction and Employee Turnover: A Qualitative Case Study
in Thailand

Otsuka Kagu: The Virtues of Being Modern

Malaysia Airlines: Learning From the MH370 Event

Marketing a New Route: Norwegian Flies London-Singapore

Next Generation Succession: Take Over or Leave VDC Dairy Farm?
An Entrepreneur’s Brave Attempt to Go International

handy: Revolutionizing the Way Travelers Stay and Play

Didi Chuxing: Expansion and Risk Management

Plastic Surgeons: Beauty Doctors or Merchants of Beauty?
Succession at Hiap Hoe Ltd.: Love and Fairness

Tesco in South Korea: Strategic Localization

Marketing in Action: Hamilton Island Best Job in the World Campaign

Marketing in Action: The Ethics of Portraying War as a Tourism
Attraction in Vietnam

Jin Jung Sung (Authenticity): Creating Shared Value the CJ Way
Zeald: From Start-Up to Maturity

Aromababy — Australia’s First Organic Baby Skincare Range
Oreo Cookies in China

Fighting the Giants: The Case of a New Player

The Village Farm Resort and Winery
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